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Revenue management, like other 
commercial activities require fact-based 
decision making. This is only possible with 
reliable access to sales, marketing and 
financial information. Accuris creates and 
updates an all-in-one database, so you can 
focus on what really matters: optimise your 
plans and strategies. 



Accuris is specialised in integrating and 
harmonizing data sources for consumer 
goods companies. With more than 20 years 
of experience in the industry it has 
accumulated tons of experience handling 
scanning data, EPOS, financial data, 
marketing and promo calendars and dozens 
of other data sources. Expert teams from 
London to Bucharest with international and 
local market experience handle this data 
every day and deliver integrated all-in-one 
databases every month on a consistent, 
sustained basis. 

THE ACCURIS TERMINAL: 
ALL YOUR DATA IN ONE PLACE. 
EFFORTLESSLY. 

Many commercial teams spend up to half 
of their time handling incompatible data 
sources, translating and harmonizing them, 
often on an ad hoc basis. This is not 
sustainable and reduces time available for 
more added value tasks, like generating 
insights and formulating optimised policies. 
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Scanning data
EPOS data and data provided by AC 
Nielsen, IRI or other agencies are cleaned 
and integrated on a monthly or quarterly 
basis. Product labels are translated into 
standard names you can actually recognize, 
aggregations are made at the correct level 
and you will find exactly the segmentation 
and category definitions your company 
adheres to. 
Non-scanning third party data can be 
integrated as well. 

Shipment data
It remains important to compare market 
level data, such as scan data, with internal 
sales data. Accuris converts and translates 
product names from stock keeping unit 
labels and IDs to obtain a one-to-one match 
between sell-in and sell-out. 
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Financial data
No commercial database is complete 
without financials. Accuris integrates 
datasets from SAP or other systems and 
makes sure all financial margin and 
investment information is integrated. 

Other data sources
From marketing calendars to promo 
calendars and competitor data, Accuris 
integrates all continuous data sources in a 
consistent all-in-one format, month after 
month. This includes but is not limited to 
data from Kantar, Dunnhumby, GfK, Iqvia, 
Ipsos, BrandView, Assosia and dozens of  
others.  
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All data in one place
Sales, marketing, financial data 
in one glance. Accessible from 
anywhere. 

Performance by customer
Promo, price, assortment 
changes evaluated by retailer

Performance by brand
How do your campaigns affect 
your brands?

Export to Excel
Easily cut the report that you 
want to analyse and export to 
Excel for a deep-dive. 

PowerPoint with a click
Analyse the data and create 
your own PowerPoint slide set 
with just a few clicks.

The Accuris terminal runs on Microsoft PowerBi and is the world’s 
fastest and most reliable and easily accessible sales and marketing 
solution for consumer goods companies. It is perfectly adapted to 
retail and replaces dozens of point solutions provided by marketing 
agencies and third parties. 
Easy to use and with an extremely short learning curve for people 
familiar with Microsoft Excel, the Accuris terminal is the most 
efficient reporting and analytics system for revenue management, 
sales and marketing in consumer goods. 
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Source of Business® 
Where do sales come from? 

Media effectiveness
Which (mass) media drove 
sales most and which 
campaigns contributed?

Simulate your optimised 
plans
Create a scenario for 
optimised promotions, 
pricing, assortment and 
simulate results.

Analytics built-in
Price optimisation,
promotion evaluation,
assortment analysis
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Revenue Management
Revenue Managers use Accuris to analyse category and channel performance, market 
and consumer trends and formulate optimised pricing, promotions and pack 
architecture. 

Customer Teams
Tracking monthly customer performance is easy with the Accuris Terminal. No need to 
slow down your work with data handling, all account performance measures can be 
accessed quickly.  

Marketing 
For brand and category managers, the Accuris Terminal is the quickest way to access 
the data they use everyday. Accuris is their first and only stop for analysing market 
trends and consumer behaviour, brand performance and category characteristics. 

Market performance
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Technical features

• Runs in any modern 
browser

• Fast, even with very 
large datasets

• Multi-user (1000+)

• Export to Excel

• Export to PowerPoint

• Natural language search

• Pivot-table style 
filtering, single or 
multipage

• Updated automatically: 
zero install, zero upload

• Real-time data 
connections possible

DID YOU KNOW?

The Accuris Terminal had built-in 
baselining, promo evaluation, price 
elasticity and assortment analysis 
capabilities. 
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An all-in-one database is only a 
prerequisite. Advanced analytics by Accuris 
guarantees unprecedented insights and 
gives your company a competitive 
advantage. Promotion, price and 
assortment analytics are built-in and 
updated monthly or quarterly. 

And with Source of Business® analysis you 
have unmatched insight in how to grow 
revenues at the lowest possible cost. 
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OPTIMISE REVENUE SOURCES
The analytics embedded in the Accuris terminal are the most 
advanced in the industry. They support optimising your revenue 
streams in an unprecedented way. 
Accuris is the original pioneer of Source of Business®: the 
methodology to analyse where revenue streams originate from. 
Your brands generate revenues from a loyal base of consumers, 
but also from shoppers switching to your products thanks to 
the introduction of a new pack, a promotion, advertising, new 
listings, etc. Contrarily, shoppers spending more on one pack 
may cause cannibalisation and a decline of revenues on another 
pack. Accuris Source of Business® reports in detail all revenues 
coming from competitive brand switching, category expansion, 
cannibalised products, switching between retailers, your loyal 
base, and much more. 

PRICE OPTIMISATION
Pricing is an extremely important lever to enhance net revenue 
and the Accuris terminal has advanced price optimisation 
capabilities. Price elasticities (and cross-elasticities) are updated 
as part of a subscription service and the optimisation modules 
in the Accuris terminal allow for what-if planning of your new 
price strategies. 

PROMOTION EVALUATION
Accuris provides the most complete promotion evaluation 
solution with built-in baselining and full sales driver and 
revenue source analysis, calculated at a promo/pack/week 
level. 

RANGE MANAGEMENT
Brand and pack performance is analysed in the Accuris terminal 
using all available data sources. The Source of Business® profile 
of a brand provides additional insight into its market position 
and in optimising a category-wide assortment. 

$
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Category 
expansionCompetition

Retail 
Switching

Cannibalisation

Stock PilingSubsidisation

Loyal base

Revenue 
generated by 

infrequent 
shoppers 

entering into 
the category 
or shoppers 
increasing 

their 
purchases 

Revenue 
generated by 

shoppers 
switching 
to/from a 
competing 

brand/pack, 
same store

Revenue 
generated by 

shoppers 
switching 
to/from 

another pack 
of your own 

portfolio, 
same store

Revenue from 
shoppers 
switching 

stores

Revenue from 
shoppers who 
are stocking 
up during a 
promo (and 
buying less 

after the 
promo)

Revenue 
from loyal 
shoppers 

buying at a 
discount and 

spending 
less than 
they had 
planned 

Revenue 
generated by 

shopper 
buying their 

usual product 
at their usual 

store and 
paying full 

price

Value
Midmarket
Premium

Upgrade 
or 

Downgrade

Upgrade 
or 

Downgrade

Value
Midmarket
Premium

Upgrade 
or 

Downgrade

Discounted Discounted

Realised value?Realised value per 
unit down or up?

Realised value 
down by ..?

Realised value per 
unit down or up?

Realised value 
down by ..?

Realised value 
down by ..?

LT growth of 
realised value

Funding per 
incremental unit?

Funding cost per 
unit?

Funding cost per 
unit?

Funding cost per 
unit?

Funding cost per 
unit?

Funding cost per 
unit?

Media cost per 
unit?

$

$

SOURCE OF BUSINESS®: OPTIMISE YOUR REVENUE SOURCES
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ACCURIS: 
REDUCE WORKLOAD, INCREASE CAPABILITIES

DATA 
INTEGRATION

All your marketing, sales and financial data, easy accessible in 
one place. 
• Save time making datasets compatible
• Avoid inefficiency of working with data sources that do not 

match
• Focus on interpretation, not integration of your data
• Nielsen, IRI, Kantar, BrandView, DunnHumby, SAP ERP and 

many other sources

Accuris provides an entire range of services and solutions to enable marketing, 
sales and revenue management. From data integration, modelling and software 
to consulting and monthly performance tracking. 

MODELLING

Evaluate the effectiveness of your strategy: pricing, 
promotions, assortment
• Price and promo elasticity
• Source of Business® for all your campaigns: where do you 

get your revenue from? Cannibalisation, competitive 
switching, retail switching, stock piling, category expansion

• Impact on category, customer, brand and product

REPORTING

Easy to use, yet powerful data visualisation
• Fast access to all your marketing, sales and financial data
• Flexible dashboards and reports
• Easy as Excel
• Built in Microsoft Power Bi

CONSULTING

Learn from benchmarking and industry best practices 
• Definition of Must Win Battle, Big Bet and Turf Defending 

strategies
• Workshops with customer and category teams
• Benchmarking database with in-depth results of over 40 

categories

MONTHLY 
TRACKING

Monthly performance tracking and continuous improvement
• Monthly effectiveness report on all your campaigns
• Retail customer performance tracking
• Monitor competition and learn what works for them
• Recurring evaluation and optimisation
• What-if scenario building and results tracking
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Email: londonoffice@accuris.com

Accuris – Analytics for Revenue Management

Accuris provides consulting, services and tools to 
help suppliers and retailers track and optimize the 
effectiveness of their marketing and commercial 
tactics and strategies. 
Clients are consumer goods companies across Great 
Britain and Europe, including many local champions 
and two thirds of top 10 FMCG multinationals. 
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